
POST SHOW 
MEDIA REPORT

$50,635  
value of earned media coverage

3.7 million+  

Audience reach generated by coverage

$1,915 
Raised for Habitat 
for Humanity

SUBMITTED BY: SYNTAX STRATEGIC

3 Primary show features developed, 
managed and executed by Syntax 
Strategic
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TACTICS
• Strategic and personalized media outreach 

•  Forging strategic partnership with local organizations  
 (ex: Malenka Originals) to enhance show awareness,  
 features and visibility

• Brainstorm, management and execution of 3 primary  
 show features (#HomeSweetOttawa, TryDIY and  
 Refreshed Furniture Pop-Up Shop)

• Development and management of social media   
 contest to promote the show and Try DIY feature   

• Strategic and personalized media outreach 

• Issuance of press release promoting Ottawa Home +  
 Remodelling Show, including information about Coach  
 House Village, Refreshed Furniture Pop Up Show, Try  
 DIY, #HomeSweetOttawa Challenge, Mike Holmes Jr.  
 appearance and the Test a Tool Area

• Media advisory issuance promoting Ottawa Home +  
 Remodelling Show 

• Forging strategic partnerships for ticket giveaways 

• Leveraging opportunities for further exposure for the  
 show through show partners (ticket giveaway partners  
 sent information about the show through their  
 newsletters to more than 15,000 people; leveraged  
 social media channels of partners, presenters and  
 #HomeSweetOttawa participants) 

• Fulsome social media plan, inclusive of blogs and  
 engaging Facebook / Twitter posts 

• Strategic copy writing for marketing collateral  
 (advertisements, web and show guide) 

• Strategic line-up of presenters during the show for  
 maximum audience draw
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CBC Ottawa (Online), December 22 
Circulation: 100,000   |   Ad Value: $1,100

EARNED MEDIA COVERAGE
Earned media (n): Earned media refers to publicity gained through promotional efforts other than advertising, as 

opposed to paid media, which refers to publicity gained through advertising. 

Value of earned media coverage: Brand awareness for the Home Show, driving traffic to the show, heightening the 
brand of your exhibitors, providing value to prospective and existing exhibitors, and providing value to prospective and 

existing show sponsors. 

*Please note that all images below are hyperlinked to the full articles available online.
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http://www.cbc.ca/news/canada/ottawa/events/ottawa-home-and-remodelling-show-1.3906704
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Daytime Ottawa (Television), January 10 
Sarah Kidder appeared on the show to discuss her involvement with the 

#HomeSweetOttawa Challenge 

Audience: 10,000   |   Ad Value: $250
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https://www.facebook.com/daytimeottawatv/
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1310News (Radio), January 16 

Audience: 10,000   |   Ad Value: $250

2         7

https://twitter.com/1310news?lang=en
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CTV Morning Live (Television), January 17 
A City of Ottawa Representative and the Owner of Lumbec appeared on the show 

to discuss the Coach House Village 

Audience: 207,000   |   Ad Value: $1,980

http://ottawa.ctvnews.ca/video?clipId=1036178&binId=1.1164511&playlistPageNum=1
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MetroOttawa (Online and Print), January 17 
Circulation (Online): 136,000   |   Ad Value (Online): $1,590 

Circulation (Print): 369,000   |   Ad Value (Print): $5,310

http://www.metronews.ca/news/ottawa/2017/01/17/ottawa-home-show-to-feature-coach-houses-.html
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NewsOntario (Online), January 17
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Daytime Ottawa (Television), January 17 
Katrina Barclay appeared on the show to discuss the TRY DIY feature, the Pop-Up 

Shop and her stage presentation 

Audience: 10,000   |   Ad Value: $250
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CTV Morning Live (Television), January 18 
Katrina Barclay appeared on the show to discuss the Try DIY feature and promote 

her stage presentation 

Audience: 207,000   |   Ad Value: $1,980

http://ottawa.ctvnews.ca/video?clipId=1037742&binId=1.1164511&playlistPageNum=1
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Ottawa Citizen (Online and Print), January 18 
Circulation (Online): 663,000   |   Ad Value (Online): $6,700 (750+ words) 

Circulation (Print): 592,000   |   Ad Value (Print): $11,350

http://ottawacitizen.com/life/homes/discover-diy-projects-and-coach-houses-at-the-ottawa-home-and-remodelling-show
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Unique FM (Radio), January 19 
French interview with Sarah Girard about the show and its features 

Audience: 5,000   |   Ad Value: $150
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CBC Ottawa News at 6 (Television), January 19 
Live remote at the Ottawa Home + Remodelling Show 

Audience: 65,000   |   Ad Value: $6,500
(See 10:41 and 29:37; 10 minutes of airtime)

http://www.cbc.ca/player/play/858631747525
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CBC Ottawa News at 11 (Television), January 19 
Used footage from Ottawa Home + Remodelling Show 

Audience: 65,000   |   Ad Value: $1,300
(See 11:20; 2 minutes of airtime)
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http://www.cbc.ca/player/play/858917955811
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CBC Ottawa ‘Our Ottawa’ (Television), January 19 
Featured photos of #HomeSweetOttawa 

Audience: 40,000   |   Ad Value: $1,000
(2 minutes of airtime)
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Le Droit (Print), January 20 
Circulation (Print): 38,000   |   Ad Value (Print): $1,400
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Ottawa Citizen (Online and Print), February 11 
Circulation (Online): 663,000   |   Ad Value (Online): $3,500 (400 words) 

Circulation (Print): 592,000   |   Ad Value (Print): $5,675
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The Buzz on Social Media
#HomeSweetOttawa  |  @OttawaHomeShow  |  #OHRS17
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98       0

53       1

34       0

32       0

132       2 112       1 81       0

47       0 61       1 60       0 

95       1 115       1 64       1

CBC Ottawa Instagram Takeover 
Impressions: 19,019   |   Ad Value: $350

451 posts   |   4,787 followers   |   127 following
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https://www.instagram.com/cbcottawa/?hl=en
https://www.instagram.com/cbcottawa/?hl=en
https://www.instagram.com/cbcottawa/?hl=en
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Enhancing Visibility for Show Sponsors and Partners

Malenka Originals

• In-studio and onsite segments on CTV Morning Live  
 ($3,960 value)
• Mention in Ottawa Citizen article (Online and print; 
 $18,050 value)
• Feature in upcoming Ottawa Citizen Marketplace 
 Column (Online and print; $9,175 value)
• Mention in official show press release to 15+ local 
 media outlets

• Ongoing promotion on all social media accounts 
 (100K+ audience across platforms)
• Visibility on the Ottawa Fall Home Show website
• Visibility throughout the Show Guide
• Mention as a show sponsor in all ad buys for 
 broadcast media
• Prominent onsite branding
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http://ottawa.ctvnews.ca/video?clipId=1039690&binId=1.1487308&playlistPageNum=2
http://ottawacitizen.com/life/homes/discover-diy-projects-and-coach-houses-at-the-ottawa-home-and-remodelling-show
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• In-studio and onsite segments on CTV Morning Live 
 ($3,960 value)
• Mention in Ottawa Citizen article (Online and print; 
 $18,050 value)
• Mention in Metro Ottawa article (Online and print; 
 $6,900 value)
• Mention in CBC Ottawa News at 6 and News at 11 
 ($7,800 value)
• Mention in official show press release to 15+ local 
 media outlets

Lumbec / City of Ottawa

• Ongoing promotion on all social media accounts 
 (100K+ audience across platforms)
• Visibility on the Ottawa Fall Home Show website
• Visibility throughout the Show Guide
• Mention as a show sponsor in all ad buys for 
 broadcast media
• Prominent onsite branding
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http://ottawa.ctvnews.ca/video?clipId=1039686&binId=1.1487308&playlistPageNum=2
http://ottawacitizen.com/life/homes/discover-diy-projects-and-coach-houses-at-the-ottawa-home-and-remodelling-show
http://www.metronews.ca/news/ottawa/2017/01/17/ottawa-home-show-to-feature-coach-houses-.html


Congratulations on yet another successful   
Ottawa Home + Remodelling Show 
was a pleasure working with you and we 

look forward to future opportunities.

Questions? Contact us!

Jennifer Stewart
President, Syntax Strategic

(613) 270-9555

http://syntaxstrategic.ca/



